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Welcome to the BRANDBUILDER series from 
MYLOGGERMAG.

BRAND BUILDERS are different from any 
other person who may ever set foot on 
your land. They are not salesmen, they
are not mechanics or technicians and
yet they are all these things but more.
They are your go to people whenever you 
need something regardless of the specifics.

Think of that one person you will phone if you 
need a new machine, a spare part or a repair 
done on your machine. It is that one person 
who immediately comes to mind when you 
need something for your crew or business. 
The person you know will get it done no 
matter what? That is a brand builder.

Brand builders are invaluable in the forestry 
industry. If it was not for our go to people 
(Brand builders) most crew owners would 
have left the forestry industry a long time ago 
and looked for another way to make a living. 
Brand builders take the pain out of what we 
do as they keep us going when we need them 
most.

We trust that through this series, we will 
introduce you, the crew owner to more 
individuals who have been identified as “go 
to people” and also give the credit to these 
individuals that they deserve.

MYLOGGERMAG
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BEN ADDENBROOKE
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We first met Ben Addenbrooke when 
he was working for Ron Williams Forestry
Services in Rotorua in New Zealand. 
It was clear from the outset when we 
met Ben that we were dealing with an 
individual that stands out from the 
crowd. It is fair to say that Ben has an 
impressive personality that flows through 
his work ethic. 
From the outset it was clear that Ben 
operates on a level far above that
what you can expect from a normal
employee in a company.

Ben’s background

Ben was born in Kawerau, a mill town in 
the Bay of Plenty, New Zealand. Ben’s 
incredible reputation started to build
when he was given the opportunity to 
sweep the floor at HGM Construction 
and got offered an apprenticeship on 
completion of a basic engineering and 
mechanical course.

Ben completed his formal training and 
ran projects for HGM construction until 
the company closed its doors in January 
2003. 

Ben married Renee and moved to 
Rotorua and took on the roll as 
workshop foreman at Active Engineering
running the forestry division where they 
guarded excavators for forestry use. 

Ben stayed at Active Engineering for a 
Year before having a fall out with the 
division manager and left to work for 
Engineering Services more commonly 
known as Ensign in the Guarding shop.

After a short stint in Australia Ben returned
to New Zealand and went back to 
work for   Active Engineering doing 
project work, developing their range
of guarding packages before
developing the field service side
of the company and  a weld on tungsten



specialist applications like TACA, a 
hard facing process applied to wear
components.

In early 2013 Ben took the step that 
many fear and partnered up with 
RWFS to build the company up from 3 
employees to a team of 10 engineers 
and mechanics, servicing the forestry, 
agricultural and Quarrying industry.
It was during this time RWFS became the 
preferred supplier to Harvesting manu-
factures and covered the entire North 
Island. 
It was here that Ben met with Weytze 
van Heerden from Southstar in the 
beginning of their comeback into New 
Zealand.

Ben led the team of RWFS that fitted
up the first three processors to
hit the country.

Ben’s incredible support and work ethic 
lead to him being offered the opportu-
nity to join the Southstar brand and he 
started on contract with Southstar in 
August 2015. 
At this point Southstar had  seven heads 
in operation in NZ, all with customers 
that Ben had previous dealings with. 

With the takeover by the Quadco group 
in June 2016, Southstar saw some 
changes and it helped Southstar to open 
an assembly and parts shop in Rotorua 
in April 2017 to service the Southern 
hemisphere.
Southstar grew steadily with good sales 
due to a reputation for service.

In February 2018 the Quadco Southstar 
group was acquired by Komatsu Forest but 
remained to run under the Quadco 
group. 
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There are currently over 70 proces-
sors and falling heads working in
New Zealand.

In February 2019 Ben left Southstar 
to work at DC Equipment to take on 
their North Island sales and technical 
support for the Falcon forestry Range. 
He will be helping to develop the 
service and product support side of the 
company.

So as we can see Ben’s past is filled 
with a very motivational story, com-
ing from a small town, sweeping floors 
at a company to being a recognized 
brand builder made possible due to his 
larger than life personality and work
ethic. 

MOVING ONWARDS:

As can be seen, Ben has been instrumental
in the growth of every company
he associated with. 

Brand builders have pride in their 
reputation and it is due to this pride in 
their own personal reputation that they 
provide the service they do.

The brand they represent builds their 
reputation on the back of Brand Build-
ers such as Ben and not the other 
way around.

The following is where it becomes 
interesting as Ben is asked specific 
questions that reveal a bit more of the 
personality of a Brand Builder.

There are essentially two reasons why 
Brand Builders leave companies – the 
first is they may find a better opportunity
to grow their own lives and live a  
more rewarding life and the other as 
we have said so many times in the
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WITH SEED MONEY 

FROM SELLING HIS

 MOUNTAIN BIKE.

 
magazine, they leave due to management
and not because of the brand or
company itself.

But we let Ben tell his own story here:

Ben: “My reason for moving on from 
being employd by Southstar has been 
to better my career but more recently 
it has been due to the lack of support 

with the change of ownership.

There was management changes at the 
top of the company and the focus we 
had on the customers was shifted more 
to the budget. 

I felt there was a lack of support 
for our staff as we were run off our 
feet and it fell on deaf ears at upper 
management. 
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I believe they have had a shift in 
their stance on this and are work-
ing hard to try and sort their service 
but unfortunately too late for me. “

WORK PHILOSHOPHY

Ben has a work philosophy that is truly 
legend to any good leader. 
Ben’s take on work: if he would 
not do it himself he would not 
expect anyone else to either. 

In Ben’s words: “If the floor needs 
sweeping pick up a broom, if there is a 
major repair requiring attention get in 
and get it done. If my guys were going to 
be there all night I will be there all night 
with them. I believe this is how respect 
is gained and don’t leave it open for 
interpretation and that to me is how you 
develop a culture of workers. 
To me everyone is equal and should 
be treated that way and given equal 
opportunity to grow within the company.”  

WORK LIfe BALANce.

MLM: What do you do for work life 
balance? 
What is your favorite pass time 
to establish a work life balance?

Ben: This is honestly where I struggle  
as I have put my heart and soul into the 
job. This is also part of my reason for the 
change in my career.
I needed to step back and rearrange my 
life to allow a better work life balance
with more focus on my family as my kids 
are young but growing so fast.
My hobbies are fishing, sailing, dirt bikes, 
four wheel driving and camping which I
try and involve my family in, in all these 
activities.
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MLM: : What is your dreams for the future?

Ben: “Obviously, I work for financial 
stability for my wife and kids and also 
to instill work ethics in my children. I plan 
on traveling internationally as a family as 
it is not something I did as a child.

MLM: How do you think your work 
ethic has contributed to the growth of 
the brand you work or worked for?

Ben: My best customer experience 
is having current customers give
references to potential clients on the 
service I strive to provide. All customers, 
no matter who they are or where they 
are, they all receive my attention, that’s 
what makes me happy in what I do.

I personally believe that service builds 
brands as no matter how good your 
product is, eventually you will have 
problems and its how you sort those 
problems and keep them producing in a 
timely manner that makes the difference.

MLM: What personal challenges would 
you want to overcome?

BEN: In all honestly this is a very personal
one as I have always been big my 
entire life so that for me would be 
to loose weight and get fitter. This is 
definitely something I want to focus on 
in the future.

MLM: Who would you contribute 
some credit or thanks towards for 
being in your life, on your career path or 
people who you have learned from?

BEN: First and foremost my father as he 
taught me work ethic. He was always at 
work when I was younger but made time
for me and my brothers when he 
was home.

Ben Addenbrooke

“I personally believe 
that service builds 

brands no matter how 
good your 

product is.”
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Ben (continued): The other people are 
all the people I have worked with over 
the years. I have had the opportunity
to work with some extremely talented
people over the years who have taught 
me a lot either directly or indirectly even 
if they didn’t know they were.

Last but definitely not least is my 
customers as they gave me the oppor-
tunity to work with them and allow me 
to learn on the job as no matter how 
well you know your product you never 
actually know everything and 99 percent 
of your customers do the diagnosing for 
you to allow you to fix the issue. 

MLM: What would you want to see 
change in the forestry industry?

BEN: I would like to see more young 
people get into the industry. It’s not a 
pretty industry from the outside. 

I would like to see the media present all 
sides of the industry because they seem 
to jump on the negatives of the industry, 
like how dangerous it is but never how 
rewarding it is. 

MLM: What advice would you give to 
your young self?

BEN: Work hard but also travel as the 
world is a big place and through travel in 
the last few years it has opened my eyes 
to different aspects of the industry.

MLM: What advice would you give to 
others who want to get into forestry?

BEN: Do it. Forestry is a very rewarding
place to work and you cannot beat the 
smell of fresh cut timber. You use big 
machines all day. It’s where childhood 
dreams come true if you are prepared to 
put the effort in. -MLM-

“I strive to be the best at 
what I do no matter what it 
is. I like a good challenge.”

Ben Addenbrooke
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Key taKeaways
from a

BraND BUILDer
“Strive to be the best at what you do no 

matter what it is.”

“Make whatever you do your own and do not 
wait for instructions.”

“Focus on what you are good at.”

“Respect brand builders being individuals who 
has earned the right to have autonomy to do 

what needs to be done.”

advice for brands wanting 
to employ a

brand bUilder

“You need them more than they need you.
They can build any brand - their customers 

follow them, not you”

“Listen to their advice - they share your 
passion to build your brand”



SAFE .  S IMPLE .  PRODUCT IVE

IN FORESTRY,
IT’S THE SIMPLE THINGS

THAT REALLY WORK

DONE WELL  

WINCH ASS IST

FALCON 

CLAW

FALCON 

dc forestryequipment.com

INTERNATIONAL  
SALES:
Hayden Campbell      +64 021 543 530

NEW ZEALAND   
SOUTH ISLAND SALES:
Nick Andrews      +64 027 548 7761

NEW ZEALAND   
NORTH ISLAND SALES:
Ben Addenbrooke      +64 027 359 2360
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Is going big the 
right move?
Remember back in the day when 
you worked in a crew and you 
dreamed about having your own 
crew? 

When you were at that point you 
wanted to go bigger for specific 
reasons.

One of those reasons was to 
increase your income to be able 
to provide more opportunities 
for your family and loved ones 
while doing what you love to do – 
logging.

Here is another thing to consider.
When you started out in the for-
estry business you loved going 
to work, the fresh air, freshly cut 
wood and camaraderie in the team 
you worked in. You loved logging 
and being part of a team doing 
what you love. 
Our love for the forest is what 
makes us loggers in the first place. 
You knew at that point owning a 
crew would give you a bigger in-
come but at the same time you 
will stil l be able to enjoy the same 
things - logging and working in or 
with a crew.

It is these things and all of these 
things, your initial reason for 
starting a crew and also being able 
to do what you love, that we need 
to take into consideration before 
going bigger. 

How will this change your life if 
you have more than one crew?
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If you go bigger, then yes you will 
achieve a higher financial income 
but everything has a price. 

You may be able to provide more in 
terms of financial stability etc but 
you may lose something else that 
is more valuable and that is time 
with loved ones. Are you going to 
sacrifice time with loved ones for 
the sake of growing bigger?

You may also lose the love for 
what you do as you will have 
to increase the time you spend 
running your business.

When you go back to the reason 
why you initially wanted to start 
your first crew and then evaluate 
why you want to go bigger, your 
decisions might be wiser than just 
looking at the financial benefit it 
may bring. 

The only time when it is honestly
a good decision to go bigger is 
when you have a plan on how to 
increase the size of your business
in such a way that you will be able 
to do everything that is needed 
to be done without sacrificing 
time with loved ones or losing the
opportunity to enjoy being a 
logger.
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MYLOGGERMAG
2019

Advertising  opportunities
MYLOGGERMAG has grown from the first day we launched.

Every month MYLOGGERMAG has become better and bigger in 
both audience size and content.

E-MAIL TODAY
info@myloggermag.com

* PDF MAGAZINE
* FULL PAGE, HALF PAGE, 1/4 PAGE, 1/6 PAGE
* ONLINE FORESTRY DIRECTORY (
   GET LISTED ON THE BRANDS YOU PROMOTE)
* ONLINE ADVERTISEMENTS 
  (GET YOUR ADVERTS PLACED UNDER POPULAR SEGMENTS)

MORE OPPORTUNTIES THAN EVER BEFORE



PONSSE

forwarders

PONSSE has always been 
renowned for building tough, 
reliable forestry machines.  
This point has been proven in 
Australia since the introduction of 
the 20T Elephant King Forwarder 
back in 2015.  Since then, a good

number of Australian contractors 
and their operators testify that 
the Elephant King really does pull 
its weight in regards to quality, 
reliability, operator comfort and 
performance.  
Fast forward from 2015 to today 

e l e p h a n t  K i n g  a n d  b u f fa l o
a f o r m i d a b l e  d u o – s t r e n g t h  a n d  r e l i a b i l i t y
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and there have been more 
than twenty PONSSE
Elephant King forwarders 
go to work in Australia.  
Quite an achievement 
when you consider 
PONSSE had never had 
any representation in 
Australia until late 2014. 

In addition to the large 
and powerful Elephant 
King forwarder, there 
is also a slightly smaller 
but none less impressive 
Buffalo forwarder now 
available in Australia.

This machine fits neatly  
to thinning work or can stil l be used 
as a clear-fall machine thanks to 
the util isation of the same 275hp 
engine and K100+ crane as the

The al l  powerful  Buffalo

Elephant King, giving the Buffalo 
the same impressive power and 
crane capacity in a slightly smaller 
package.  

The Elephant King
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Starting inside the cabin of both 
machines, the layout is clean, 
quiet and ergonomic and provides 
the operator excellent visibil ity 
all around and above through the 
unique sloped rear screen.  

There is loads of storage space and 
enough room to comfortably ac-
commodate two additional riders 
behind the operator.  This space 
becomes particularly useful when 
training new operators.  

Fitted out with automatic climate 
control, hands free telephone, 
Bluetooth radio and a heated high 
back seat with neck and side rests, 
the cabin finish and comfort is 
l ikened to the quality of a luxury 
car. A side on view of the Bufal lo cab

The view from a Buffalo cab
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The K100+crane, manufactured by 
PONSSE is strong and powerful.  

It is controlled via mini levers
which are easily fine-tuned
to suit the operators’ needs on 
Ponsse’s OPTI touch screen con-
trol system.  

This control system also helps 
operators understand all
critical on-board  systems 
while they are in control of
the machine.

The Tier 3, 275hp Mercedes Benz,6 
cylinder engine.

Getting its immense power to the 
ground starts with a Tier 3, 275hp 
Mercedes Benz,6 cylinder engine.  

The use of this engine has helped 
Ponsse’s customers in non-Euro-
pean Countries avoid the use of 
costly and troublesome Ad Blu and 
after treatment systems not re-
quired by Australian regulations.

From there, power is transferred 
through a hydrostatic transmis-
sion and German built NAF axles 
and bogies.
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PONSEE Buffalo/K100+ key specs

* 19 800 kg weight
* 275HP Mercedes Benz OM906
* 195kNm lifting moment
* 48kNm slew torque
* 240kN tractive effort
* 260lt fuel capacity
* Automatic fire suppression 
  system
* Electric hydraulic oil fi l l
* Electric ti lting cabin and engine    
   bonnet
* LED high performance lighting
* Horizontal and vertical hydraulic 
   load gate
* Load transport capacity
  14000 - 15000 kg (Higher 
  volume of cargo transport with 
  balanced bogies )

Conclusion:

When you consider the track record 
of Ponsse worldwide and look at 
the same track record in Australia,
Australian contractors will de-
fenetly benefit from having a 
second look at Ponsse as an 
addition to the fleet they may 
currently have.

Ponsse is making some steadfast
progress in every country it 
established itself. 

If reliability and after sales service 
is part of your decision making 
progress, then looking up a 
Ponsse dealer should be your next 
step. -MLM-

The Bufal lo forwarder
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SCORPION
KING

The award winning PONSSE Scorpion King is already one of the 
most successful products ever produced by Ponsse. Right 

now, over 700 units are working in more than 20 different 
countries including Australia.  

Recent improvements have taken the Scorpion King 
to a new level with increases in productivity and fuel 

efficiency, hydraulic performance and a range of 
other subtle upgrades.  Now more than ever the 

PONSSE Scorpion King is an Operators dream.

Randalls Equipment Company Pty Ltd
8 Wallace Ave
Point Cook, Victoria, 3030
Phone: 03 9369 8988
Sales: 0437 54 11 54
Email: randalls@randalls.com.au
Web: www.randalls.com.au

INTELLIGENT STABILISATION 
system monitors the position of the crane 

and continually presses the rear frame in 

the direction of the weight, offering the 

best stability.

CABIN
The most comfortable cabin ever seen in 

the forest provides unmatched operator 

efficiency and productivity.

H7 Harvester Head

HYDRAULIC SYSTEM
62% larger hydraulic lines make the 

Scorpion King even more productive 

with lower fuel consumption.

ENGINE
Powerful and cost-effective 

Mercedes Benz/MTU engine

Ponsse Scorpion New Features Australia.indd   1 24.9.2018   13.47.07



NEW PRODUCT RELEASES
mental

wellbeing

maintenance
L oggers – some of the toughest 
individuals in the world. 

We endure the extremes that 
nature throws at us to complete 
our tasks within a group of other
loggers, who endure the same 
things we do. 
We do not just endure what 
nature throw at us but what 
other humans throw at us, 
opinions and arguments – some 
positive and some negative. 

In the end we are stil l human who 
have to work and live with other 
humans. 
What they or we throw at us are 
sometimes the hardest things to 
withstand. We can deal with what 

nature throw at us the majority
of the time, but the opinions, 
arguments and feelings of resent-
ment towards us and others are 
sometimes the things that break 
us.
We do the things that humans do 
–we form opinions and feelings
about ourselves and others based 
on what we do and what we 
experience every single day.
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Think about when you first became
a member of your crew. Think 
of that one person who you, in 
the beginning, thought that you 
would be great friends with but 
later on became resentful towards 
because of something he or she
said or did.

Or the person who you once had 
respect for but now have less 
respect for because of something 
he or she did. 
You had an experience and be-
cause of this experience your 
thoughts and feelings towards 
another is either positive or nega-
tive. Sometimes these thoughts 
are directed inwards towards 
ourselves based on how we feel 
we performed within the group or 
based on what someone said or 
did towards us during our day.

How many of us live our lives

based on our own ideas of what 
the opinion of others are towards 
us?
- Do you feel that you are not as 
good as others based on what you 
think others think of you? 

- Do you limit what you will be 
able to do in the future, based on 
what someone said to you days or 
weeks ago? 

- Do you treat someone il l just 
because of a specific opinion you 
formed about another?

You can be the toughest individual 
in the forest and yet be limiting 
yourself, the potential of your re-
lationships towards others or your 
ability to maybe one day run your 
own business, all because of build 
up opinions and feelings towards 
others or yourself that is neither 
helpful nor positive.
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Sometimes these grudges or neg-
ative feelings towards others and 
ourselves are based on a onetime 
event. 
The event has been long forgotten 
and was so insignificant that you 
cannot even remember the details 
of it today. And yet, that grudge 
stuck in your head and you have 
been living with it ever since.

Most productive loggers take 
time out to do maintenance on 
their machines, whether it is a 
forwarder, skidder, processor or a 
chainsaw. 
We change the oil, we change the 
air fi lters and oil fi lters, sharpen 
chains and straighten saw bars so 
that our equipment last longer and 
perform better.

But when last did you stop and 
purge ourselves from grudges, 
resentment and unproductive
feelings or thoughts towards our-
selves or others.
When last did you just stop and let 
go of all the il l feelings you hold 
towards others and yourself?

How much better a person could 
you be towards yourself and oth-
ers if you live a life where you turn 
a new page on a daily basis? 

Make a decision to stop and take 
a long hard look at your own 
thoughts and feelings. 
Purge yourself from all things neg-
ative in your thoughts towards
yourself and others on a daily
basis, in the mornings before you 
go to work and in the evenings 
when you go home. Let the anger, 
resentment and il l intentions go. 
Do this for thoughts and feelings 
to all the people in your life and 
you will become a better version 
of you daily. -MLM-
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cHanGinG THe puBLics
 percepTiOn Of 

fOresTrY

One
ranDOM 
acT aT a TiMe

TAKiNg A PAgE fROm A 
BOOK iN ChilE, CAN wE 
imPROvE ThE PuBliCS 
PERCEPTiON Of fORESTRy
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fOresTrY face THe
cHaLLenGe Of 

finDinG neW sTaff.
THe sTruGGLes are cOMpOunDeD 
Because Of THe percepTiOn THe 

puBLic HaVe Of fOresTrY.

It is no secret that the public 
have a very negative perception
of forestry in general.
We are thought of money hungry 
companies who are willing to destroy
nature for the sake of making 
money.
We who are educated on the 
workings of a living breathing
and managed forest know the 
many benefits of forestry.

The other side of things are the 
perception of forestry being a very 
dangerous industry. It may be true 
to some degree but we all have 
our safety plans in place to ensure 
our safety.

All of the above, our knowledge 
and procedures does not help us 
in the least unless we can start 
to turn the perception of forestry 
into a positive.

Bridging this gap may be easier 
that what we thought.

Forestry fires are a natural occur-
rance for many of us. Some fires 
as we all know are not natural but 
nonetheless they stil l influence
the lives of many who live close or

in a forestry environment, wheth-
er the forest is a native, natural 
forest or a managed forest. Both 
of them pose a risk to those living 
close by.

What if we as loggers stretch out 
our hands towards those in these 
communities? What if we, when 
we do work in close proximity to 
these neighborhoods stretch out a 
helping hand and create firebreaks 
to prevent fires from spreading 
into these neighborhoods.
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Not only do we help but we also 
use an opportunity to showcase 
machines in operation to those 
who live close to your operation. 

You never know who may find a 
desire to come and work in the 
forestry industry due to you help-
ing their neighbourhoods.

What if forestry management com-
panies, when they do move crews, 
also assist in paying for a day’s 
use of a skidder to push firebreaks 
where it may be needed?

CONAF, a forestry division in 
Chile launched a program to pre-
vent fires in these affected areas 
mentioned above.
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This program, unique in Chile, 
work with funds provided by the 
Regional Government, to hire 3 
machines to construct firebreaks 
in the sectors with the greatest 
risk of spreading fires to homes, 
within the 24 critical areas of the 
Biobío and Ñuble regions.

With the use of skidders and bull-
dozers, 77 kilometres of firebreaks 
have been constructed to prevent 
fires to enter the suburban areas.

The Regional Director of CONAF
Biobío, Juan Carlos Hinojosa 
Cuneo, commented that “it is a 
priority for the State of Chile to 
protect the people, first of all , 
and their assets,  from forestry

On the right: from front to back.

1: The governor of concepcion: roberto contreras reyes
2: Department manager cOnaf region Bio-Bio: 
    Jorge Quappe de la Maza
3. provinical manager concepcion cOnaf: 
    Guilermo reyes cabrera
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fires through the construction 
of firebreaks 4 to 6 meters wide 
around these areas that may be at 
risk of forestry fires.

It is important to mention 
that the Municipal Emergency 
Departments of the critical 
suburbs have collaborated with 
facil itating the permits to 
enter private land where the 
construction of firebreaks are 
being made, besides organising 
meetings and social organizations 
to take care and maintain the 
clearance. 

-MLM-

Through small random acts l ike the above 
we as loggers can influence the future of

forestry for generations to come.
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24/7
backup
service

Serving the greater tenneSSee 
and Surrounding areaS

years30 experience

available now



Never thought of your career as 
actually being your business, or 
your life for that matter?

What do you do when you go for 
an interview? 
You sell yourself. You talk about 
what benefits the company who is 
going to employ you will have if 
they hire you.  You talk about your 
best attributes, skil ls etc that make 
you better than the others that are 
standing in line to be hired. 

You are selling a product – you.

MY LIFE
-

a proFItabLE 
busInEss

So stop thinking of yourself as just 
an employee – you are a business, 
a product, something of value that 
is being sold to the highest bidder.

So let us take this further, if you 
are a business and you think of 
yourself as a business then you 
are obviously in business to make 
a profit.

We never think about ourselves 
as a business or being in business 
to make a profit. We basically l ive 
our lives and settle for the money

Your carEEr… Your busInEss. 
rEad that agaIn. 

Your carEEr… Your busInEss. 
now add thIs;

Your LIFE Your busInEss.
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we get at the end of the month. 
We then take our salaries home 
and then we try to make do with 
what we have. Very rarely do any 
of us actually get to the end of the 
month with money to spare. 
Our outgoings are basically ex-
ceeding our income. 

If you consider your life the same 
as a business then you are running 
your business or your life in other 
words at a loss and any business 
that continually runs at a loss will 
be bankrupt soon.  

But it is not just money where our 
expenses exceed our income. 

What about our energy levels, our 
rest, the way we spend our time at 
home, the quality time you spend 
with your family friends and loved 
ones?
If you think of your life and you 
think of it in terms of a business, 
a business that sell time, energy, 
love towards others, attention, 
motivation etc, how profitable are

 you really?

Are you making progress in your 
life and growing daily in all are-
as of your life? Are you becoming 
the best version of you? Are you 
heading towards a place where 
you could say that if your life was  
viewed as a business that you had 
a profitable one?

Don’t just l ive life in a rut where 
you wake up, go to work, come 
home, eat, sleep and repeat.

Start thinking of your life the same 
way business people think of their 
businesses. Look at every aspect 
of your life and develop it into 
what it can be. 
Make your life a profitable one. Be 
deliberate in your time and ener-
gy and see it as an investment in 
growing your life. 
Your life, make it the best it could 
be, focus on all aspects of it and 
create something of value. Your 
work (career) is just one part of 
the bigger picture. -MLM-

Your work 
(career)
 is just 

one part 
of the 
bigger

picture.
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FUEL EFFICIENT POWER
New Cummins L9 Performance Series 
engine giving more power along with 
better fuel economy

ROBUST MECHANICS
New hydraulic lifting cylinders with 
larger pins and bushings

More robust leveling system with 
larger pins and bushings

New high performance pump package 
offering 20% more flow

MAXIMUM VISIBILITY
Larger cab with much better visibility

New high output LED lighting package

TIMBERPRO 745D HARVESTER
INTRODUCING THE ALL NEW

D SERIES FEATURES & UPGRADES

GET YOUR TIMBERPRO FULLY EQUIPPED WITH A HEAD THAT’S READY TO WORK

4872 Taylor Drive
Rhinelander, WI

715.369.1900

WISCONSIN
1089 Anna Drive
Gaylord, MI

989.448.8587

MICHIGANTHE PREMIER TIMBERPRO DEALERSHIP
FOR SALES, SERVICE AND PARTS

WWW.CROSSTRAC .NETsales@crosstrac.net



Working in the forestry industry, 
we will all know how difficult it is 
to invent something that will break 
the mold and set new standards 
for what can be achieved in the 
equipment we use to process and 
fell wood.

Ask any forestry engineer the 
question and theu will attest to 
this.

So when a company releases a 
product that does the same as it 
has doen before but changes the 
concept of how it absorbs the 
shocks that we put through the 
equipment we use, one needs to 
step back and give credit where 
the credit belong.

The engineers and devlopment 
team from Indexator released a 
new generation of rotator that is 
sure to set the bar so much high-
er in terms of reliability of rotator 
units.

neW TecHnOLOGY 
in TOMOrrOW’s 

HarVesTer 
rOTaTOrs

inDexaTOr reLeases iTs 
nexT GeneraTiOn 

HarVesT rOTaTOrs 
–

Hx
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“We are using a patented torque 
transfer solution, meaning that ex-
ternal forces acting on the bear-
ings do not affect the motor inside 
the HX rotator. This extends the 
rotator’s service life significantly,” 
says Johnny Karlsson.
This technology has already been 
successfully applied to Indexator’s 
largest compact rotators, the XR-
series, and a similar solution is now 
being transferred to the upcoming 
new generation harvest rotators.

We are sure to see manufacturers 
of harvesting equipment swinging 
towards using this type of rotator 
for their heavy duty applications.

Customers with demanding  
applicatoins will also start to look 
for a combination of a processor, 
loader or harvester fitted with 
these rotators.

-MLM-

The new generation harvest 
rotators are based on a new 
principal especially adapted for 
use on applications in tough 
environments and demanding
jobs.  

The new HX rotator from Indexator
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- Saw bar oil

- processor
PARTS
repairs
faultfinding
service

+61 407 186 597

AUSTRALIA



neW TecHnOLOGY / ranDaLLs eQuipMenT

Name: 
IvaN TurdeIch

OccupaTION: 
OperaTIONs maNager fOr ThOm-
asseN LOggINg LTd , TaupO,
New ZeaLaNd.

Follow Ivan Turdeich on Instagram:
Instagram handle: bubbaivan2

Ivan Turdeich

Photo Gallery
my gOaL

TO prOmOTe fOresTry TO shOw
The NexT geNeraTION ThaT 
LOggINg Is a very TechNOLOgIcaL
fIeLd whIch  Offers a LOT Of 
OppOrTuNITIes aNd career paThs.
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MYLOGGeRMAG

fOReSTRY SHOW
DIRecTORY



THe pOWer Of WOOD

The 3rd Lignum Latin america is a trade show aimed at 
Latin american companies linked to the wood production chain. 

in it, the professionals of the industrial timber and forestry sector 
find technology and productive solutions for the transformation, 

beneficiation, preservation, energy, biomass, 
wood use and forest management.

for more information or suggestions contact us:

+55 (41) 3049-7888
+55 (41) 9 9924-3993

info@malinovski.com.br
www. lignumlatinamerica.com

11 - 13 sept 2019
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expOcOrMa is held in chile,
 in the Bío Bío region, chile’s forestry capital

in the province of concepción, 
about 500 kilometers south of the capital santiago, 

in the corma fairground located on route 160 km 18 
that connects concepción and colonel.

expOcOrMa has established itself among the most visible events worldwide. 
the latest versions have attracted more than 350 exhibitors from 34 countries, 

where the exhibiting companies had the opportunity to present 
to their clients and the specialized public the latest advances

 and innovations in the sector.

contact

Agustinas 1357, floor 3. santiago
+56 2 23314213

expocorma@expocorma.cl

06 - 08 Nov 2019

expOcOrMa 2019
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 every year manufacturers and dealers around
the world exhibit the latest technology at the largest inside

 and outside equipment show west of the Mississippi. 

plan to attend the “power packed” educational opportunities including; 
keynote speaker, 

What’s new in Logging panel session, 
business seminars

outside hands-on training seminars. 

earn as many as 11 professional logger credits in just two days 
when attending the program and seminar sessions!

Thursday, february 20th to saturday, february 22nd, 2020
Lane County Convention Center and Fairgrounds

Headquarters Hotel – Hotel eugene (formerly eugene Hilton)
eugene, Oregon usa

www.oregonloggingconference.com
info@oregonloggingconference.com

20 - 22 Feb 2020
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be part of the unique experience of AUstimber 
- 

the largest timber industry show in Australasia.

a WOrLD cLass siTe WiTH eucaLYpTus anD pine pLanTaTiOns 
ausTimber is where it all happens.  

Our in-forest show demonstrates the latest developments 
in harvesting, processing and hauling equipment in action and up close.

Field trips to industry sites will be planned six months 
prior to the show to guarantee a diversity of specialised experiences.

saVe THe DaTe
30 March – 04 April 2020

Victoria,
australia

connect with us
+ 61 429 202 929

West footscray
Vic 3012 australia

austimber2020@afca.asn.au

30 MRCH - 4 ApR 2020
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elmia Wood is the world's leading trade fair for the 
forestry and recur every four years. 

The fair is completely built in the forest and you can see and test forest machines and 
tools in their natural environment. 

elmia Wood is an effective way to gain valuable knowledge, 
get an overview of the market and see new trends.

During 18-21 May 2021 its that time again.

elmia Wood is the world’s leading forestry fair. 
elmia Wood 2017 hosted over 500 exhibitors and 50.000 visitors from around the 

world and was widely covered by international forestry trade media. 
On May, 18–21, 2021 the global forest industry will meet again 

at the bratteborg venue.

mattias Pontén 
fair manager
mattias.ponten@elmia.se
+46 36 15 20 84

Contact

18-21 MAy 2021

pg53

June 2019 MYLOGGerMaG



MYLOGGERMAG

DEALER 
& 

SERVICE AGENTS
DIRECTORY



gordon cox
gcox@mounainforestryequip.com

+1250-203-4696

Kelway cox
kcox@mountainforestryequip.com

+1250-287-0375

reseigh cox
rcox@mountainforestryequip.com

+1250-267-3966



auStraLia heaD office
11/4 Avenue Of The Americas

Newington
NSW

Australia
2127

australia national Sales
Brenton Yon

National Sales Manager
 +61 (0)418 816 477

Brenton.yon@komatsuforest.com

South West nSW, Western Vic, 
north east Vic, northern tas, 

Southern tas
Nigel Howard

Sales Representative
+61 (0)439 399 447

Nigel.howard@komatsuforest.com

Gippsland & Green triangle 
regions

Michael Dent
Sales Representative
+61 (0)418 220 484

Michael.dent@komatsuforest.com

northern nSW, green Waste 
industry

Andrew Watts
Sales Representative
+61 (0)418 296 968

Andrew.watts@komatsuforest.com



TIMBERPRO DEALER NETWORK
Anderson Equipment Company
Attn: John Scales
565 Main St 
Lancaster
NH 
03584
Phone: 603-788-5591

Modern Machinery 
101 International Way 
Missoula 
MT 
59808
Phone: 406-523-1100

Bush Forestry Equipment
Attn: Don Bush 
13980 HWY 70 
Huntingdon 
TN 
38344
Phone 731-225-5244

Great West Equipment
1600 Kosmina Road
Vernon BC
V1T 8T2
Phone: 1 (250) 549 4232

Forest Pioneer SL
Attn: Emilio Bravo
(AFM-Forest Ltd local dealer)
C/Auzolan 2B-2da planta
20303 
Irun 
Spain
Phone: +34 943 63 28 50

Knight Forestry
3523 US Hwy 84
PO Box 86
West Whigham
GA 39897
 Phone: 229-586-2253

Woodland Equipment
Attn: Ron Beauchamp jr.
1581 W. Adams St
Iron River
MI 
49935
Phone: 906-265-9904

Pioneer Equipment Com-
pany
4872 Taylor Drive
Rhinelander,
WI 54501
Phone (715) 369-1900



Head Office Victoria
Telephone:  (Int. add 61) 03 9369 8988
Fax:   (Int. add 61) 03 9369 8683
Address:  8 Wallace Avenue, 
  Point Cook 
  VIC 
  3030

New South Wales

Address:  14 Wembley Place 
  Bathurst 
  NSW 
  2795

Queensland

Address:  715 Kandanga-Imbil Rd, 
  Imbil
  QLD 
  4570

South Australia

Address:  17 Bodey Circuit 
  Mount Gambier 
  SA 
  5290

Western Australia

Address:  Palgarrup Rd West
  Manjimup
  WA 
  6258

Tasmania
Address:  359 Tunnel Road
  Lilydale
  TAS 
  7268



+61 407 186 597KylE DORRingtOn

australia
17011 Dawson Highway
Banana
Queensland

Phone:    02 6947 2833
International:  +61 2 6947 2833
Fax:    02 6947 3254
Head Office:  18 Rifle Range Road,
    Tumut
    NSW
    Australia
    2720
e-mail:   sales@forestcentre.com.au




	welllbeing

